
































5. Location of Event 

Culminating with the NHL All-Star Game itself, the NHL All-Star Weekend is comprised of a series of 
arena events, hospitality functions, media opportunities, broadcast properties and grass roots fan 
activities that we will be able to host throughout Broward County, specifically in the Fort Lauderdale 
Beach areas.  All-Star festivities attract all 32 clubs within the National Hockey League as well as national 
corporate sponsor brands who attend to activate their brands and entertain VIP guests.  All-Star 
Weekend features multiple signature events including Truly Hard Seltzer NHL All-Star Beach Festival, All-
Star Player Red Carpet, NHL All-Star Beach Bash, Mascot Challenges to name a few drawing thousands 
of spectators to the local area for each event. Event locations include multiple beach-front hotels and 
Fort Lauderdale beach areas including Fort Lauderdale Beach Park. 
 
 
7. Hours of Operation… 
Truly Hard Seltzer NHL All-Star Beach Festival (2/2 – 12PM-8PM; 2/3 – 10AM-6PM; 2/4 – 10AM-6PM) 
All-Star Player Red Carpet (2/3 – 3:00PM-4:30PM) 
NHL All-Star Skills Competition at FLA Live Arena (2/3 – 7:00PM) 
Saturday Sweat at Holiday Park (2/4 – 9AM-12PM) 
NHL All-Star Game at FLA Live Arena (2/4 – 7:00PM) 
NHL All-Star Beach Bash (2/4 – 6:30PM-10:30PM) 
 
8. Projected Attendance 
Truly Hard Seltzer NHL All-Star Beach Festival – 20,000+  
All-Star Player Red Carpet – 2,500+ 
NHL All-Star Skills Competition at FLA Live Arena – 19,000+ 
Saturday Sweat at Holiday Park - 1,000 
NHL All-Star Game at FLA Live Arena – 19,000+ 
NHL All-Star Beach Bash – 4,000 
 
 
9. Cost to Attendees  
FREE for general public events; ticketed for exclusive events such as NHL All-Star Beach Bash and other 
VIP events hosted by the NHL 
 
10. Total Cost of Event: 
The budget for the Florida Panthers to host NHL All-Star Weekend will exceed $2.5 million with the 
National Hockey League budgeting in excess of $5-7 million, totaling over $7.5-9.5 million.  
 
11. Amount Requested from the BBID 
$125,000 matching the request of $125,000 from City of Ft. Lauderdale 
 
12. Indicate what the requested amount will be used for: 
Our goal of being selected to host this NHL event in South Florida is to drive fan engagement for the 
Florida Panthers for years to come and to leverage the ancillary events leading up All-Star Weekend to 
drive awareness and additional revenues throughout Broward County.  In doing so, the Florida Panthers 
will incur expenses related to event operations, hospitality requirements, media purchases (specifically 
out of market as well as in market) to drive tourism to the area, community activations such as Fort 
Lauderdale Beach Sweep, NHL All-Star Beach Festival, Saturday Sweat (Health & wellness event), VIP 



Hospitality events, Alumni and Player engagement opportunities and many others in which this 
sponsorship will have a direct impact on.  
 
13. List other revenue sources… 
Other sources of revenue include ticket sales, with NHL retaining all revenues of sales as event host.  
Partial sales from merchandise and food & beverage gross revenues. 
 
If requesting funds elsewhere… 
-CVB Broward County - $500,000 (Passed Commission approval and Board approval, pending execution 
of final agreement) 
-Florida Sports Foundation - $250,000 (Passed Commission approval and Board approval, pending 
execution of final agreement) 
City of Sunrise - $150,000 (Pending Commission approval) 
City of Coral Springs - $100,000 (Pending Commission approval) 
City of Fort Lauderdale - $250,000 (Requesting city approval of $125,000 from City of Fort Lauderdale 
and $125,000 from BBID) 
 
14. Please list the proposed activities planned… 
FTL Beach Sweep (1/29 – 9AM-11AM) – Florida Panthers and partners to organize clean up of Ft. 
Lauderdale Beach areas  
NHL All-Star Beach Festival at Fort Lauderdale Beach Park (2/2 – 12PM-8PM; 2/3 – 10AM-6PM; 2/4 – 
10AM-6PM) 
Media Day at Marriott Harbor Beach Resort (2/2 – 3:30PM -5:00PM) 
All-Star Player Red Carpet at Fort Lauderdale Beach Park (2/3 – 3:00PM-4:30PM) 
Friends & Family Brunch at Grateful Palate (2/4 – 9AM-12PM) 
Saturday Sweat at Holiday Park (2/4 – 9AM-12PM) 
Premium/Corporate Partner Brunch at Sparrow, The Dalmar (2/4 – 9AM-12PM) 
NHL Partner Brunch/Alumni Man of the Year at S3 Restaurant (2/4 – 9AM-12PM) 
NHL All-Star Beach Bash at Fort Lauderdale Beach Park (2/4 – 6:30PM-10:30PM) 
NHL All-Star Skills Competition at FLA Live Arena (2/3 – 7:00PM) 
NHL All-Star Game at FLA Live Arena (2/4 – 7:00PM) 
 
 
16. Explain in detail the positive economic impact… 
The All-Star Weekend provides an unparalleled opportunity for the Florida Panthers to showcase the Fort 
Lauderdale and Fort Lauderdale Beach in particular, before an important audience of NHL sponsors, 
licensees, media, broadcast rights holders, franchises and special guests that will be travelling into town, 
lodging in Fort Lauderdale Beach area hotels, to take part in these events, in addition to our season 
ticket members and millions of fans watching on television worldwide. Approximately 60% of ticket sales 
will come from out of town guests, who will likely be in market for a minimum 4 days each. Key metrics 
that directly impact the economic revenues from All-Star Weekend include lodging (7,000+ room nights 
committed to), restaurants, temporary jobs and overall consumer spending while in South Florida for 
duration of event.  Long-term financial impact will come way of international media coverage All-Star 
events bring. 
 
 
 
 



 
17. Discuss how these impacts will be measured. 
Recap of ticket sales data from NHL to confirm out of town purchases, contracted hotel room bookings 
associated with ASW, projected attendance #’s for events such as NHL All-Star Beach Festival at Fort 
Lauderdale Beach Park and NHL All-Star Beach Bash. 
Contracted NHL Hotels for 7,000 Room Nights include: 

1) Conrad Fort Lauderdale 
2) W Fort Lauderdale 
3) Ritz-Carlton Fort Lauderdale 
4) Westin Fort Lauderdale Beach 
5) B Ocean 
6) Marriott Harbor Beach 
7) AC Hotel Fort Lauderdale 
8) Doubletree Sunrise Sawgrass Mills 

 
 
18. Explain in detail how the event will aid in the efforts to brand FTL Beach. 
With majority of All-Star Weekend attendees traveling in from out of town locations, Fort Lauderdale 
Beach will be recognized for its dining experiences, leisure activities and world-class beaches by the 
hundreds of thousands of fans that will engage with All-Star Weekend and the festivities. 
 
19. Provide a detailed marketing plan… 

 
 
22 Describe the sponsorship levels you offer… 
The Florida Panthers have offered personalized sponsorship opportunities for community and business 
organizations to align with us for All-Star Weekend events.  The proposed sponsorship with BBID 
(specific to Question 20 a-c) would provide BBID an opportunity to engage with our fans at the FTL 
Beach Sweep event on Sunday, January 29 on Ft. Lauderdale Beach.  The Florida Panthers will be hosting 
a beach clean-up attended by Panthers staff, NHL personnel, Season Ticket Members, local 
community officials, and other volunteers to prepare for NHL fans arriving from all over the world.  BBID 
will receive promotional inclusion for the event and on-site activation space. 
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