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Presentation Overview
CAMPAIGN WRAP UP AND RETURN ON INVESTMENT (ROI)

 Social Media Ads

 Billboards

 Rack Cards

 Custom Itineraries

 Custom Landing Pages

 Questions
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Social Media Ads
CURRENT STATS

 June 17 – September 30 

 IMPRESSIONS
782,000

 CLICKS
341,274

 SPEND
$2,000
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BBID Investment: $5,445.00 
** Total Value: $38,500.00

Billboards

 Running in 5 Markets in Florida
 Fort Myers 
 Naples
 Tampa
 St. Petersburg 
 West Palm Beach
 Fort Pierce
 Miami
 Orlando
 Melbourne
 Daytona Beach

 IMPRESSIONS
5.2 Million
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Billboards
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Billboards
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Rack Cards
BBID Investment: $1,500.00
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Rack Cards
BBID Investment: $1,500.00
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Rack Cards
BBID Investment: $1,500.00
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Rack Cards
BBID Investment: $1,500.00
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Itineraries
BBID Investment: $0.00
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Custom Landing Pages
BBID Investment: $0.00

CURRENT STATS

 Started on June 17.

 Using Bitly links to traffic 
hits to each custom landing 
page.

 152,251 clicks from links.
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BBID Business Rack Card Distribution

 Completed one distribution per 
month from June to August 2022.

 Distributed to BBID hotels, 
restaurants, and other 
businesses.

 Cross-promoted LauderGo beach 
service on behalf of City of Fort 
Lauderdale by including branded 
cards along with summer 
campaign materials.
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QR Codes

 115,282 clicks from QR codes as of September 30
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Return on Investment (ROI)

 BBID INVESTMENT:
$10,000

 CAMPAIGN VALUE:
$50,000+



Questions 
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