














2021: $25,000



Winterfest Boat Parade Viewing Area sponsored by Baptist Health  

 

# Company # Company # Company # Company 

1 Baptist Health 10x20 13 Judy’s Jewelz Creations 25 Kang’s Italian Ice 37   

2 BJ Events 14 LaCroix 26 Friends of Our Florida Reefs 38  

3 Budweiser 2 tables 15 
New Era Culture & Education 
Table 2 chairs 27 Twin Peaks 20x30 set 39  

4 Stella Artois Trailer 1 table 16 Orange Bowl Committee Table 28 
Bahamas Paradise Cruise 
Lines Table 40  

5 Coca Cola  17 Ricky’s Arepas 29 For Paul 10x10 table 2 chairs 41  

6 Coco Bongos  18 Santa 10x10 table 30 County Line Chiropractic 42  

7 Elegant Eatz 19 South Florida Ford 31 Sprouts Farmers Market 43  

8 Florida Panthers 20 Visit Lauderdale 32 Stoked on Salt Walkway 44  

9 Face Painter 21 Touch Poll **10x10** 1T 2C Back Wall 33 Dan Marino Foundation Table 45  

10 Incredible Kettle Corn 22 Wine Cart 34 Catabella Express  
46  

11 Island Grille Tent 23 
Winterfest Headquarters 10x20 8 

tables 6 chairs 35 Sea Turtle OP  Tents:  

12 Island Grille Food Truck 24 Mr. Cobb’s BBQ 36   Tents:   
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WINTERFEST OCTOBER-DECEMBER 2022 MARKETING FOR THE PARADE 
VIEWING AREA: 
 
PRINT: 
150,000 Newsletters: 12-Page Newsletter which will be distributed within the following 
magazines via direct mail (Dade, Broward and Boca/Delray Lifestyle residents.) in 
October and November: 

1. Las Olas – Fort Lauderdale, Laud By The Sea, LHP, Pompano, Deerfield, 
Hillsboro 

2. Boca/Delray 
3. Coral Springs/Parkland 
4. Weston/SW Ranches 
5. West Broward – Plantation, Davie, Cooper City, West Miramar, Pembroke Pines 
6. Aventura / Doral 
7. Pinecrest/Coral Gables 

 
100,000 Brochures: 20-page brochure distributed throughout the tri-county within 
businesses such but not limited to the Seminole Hard Rock Hotel & Casino, select 
Publix Supermarkets, local hotels, restaurants, festivals, fairs, Fort Lauderdale 
International Boat Show as well as Visitor Welcome Centers on the Turnpike. 
 
TELEVISION:   
A minimum of forty (40) :15 / :30 promotional spots on WSVN Channel 7 (FOX)  
   
RADIO: 
A minimum of (20) Fifty :15 / :30 promotional radio spots and give-a-ways promoting the 
area in the tri-county area. 
 
DIGITAL: 
 
EBLASTS & E-NEWSLETTERS: Lifestyle Magazine targeted Eblast to 150K  
30 year old + Florida resident database 
 
MAGAZINE DIGITAL VIEWERSHIP (from Lifestyle Magazine): Digital Viewership is 
estimated at 560K in November and December. 
 
HANDSHAKE and other CROSS PROMOTIONS with Parade Supporters on Facebook 
and other Social Platforms. 
 
FACEBOOK: Event Page created for the Viewing Area. Promoting our sponsors.  
 
STAY AND PLAY: A minimum of eight (8) Digital Promotions Posts on multiple social 
media platforms promoting to Stay in BID Area Hotels, enjoy restaurants in the areas 
and watch the Parade.  
 
STAY AND PLAY: A minimum of four (4) Digital Promotions Posts on multiple social 
media platforms promoting to Stay after the Parade for the Concert and enjoy a night at 
a local BID Area Hotels.  
 
 
 


