
Beach Business 
Improvement 

District 
Manager Update

Presented By

July 11, 2022



Summer Campaign 
Status Update



1

Selected Budget Option
TIER 1: $10K

 Create campaign promotional materials such as “Feel the Love” t-shirts
 Custom QR code creation
 Development of QR code stickers that can be placed at BBID businesses.
 Create a geo-targeted social media campaign with a monthly ad spend of $450 per month.
 Create three, short campaign videos for use on social media and the web.
 Create a digital and paper version of a campaign brochure.
 Issue press releases about the campaign.
 Pitch media and secured earned placements.
 Create a digital campaign media kit.
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Social Media Ads
CURRENT STATS

 Started on June 17

 IMPRESSIONS
106,534

 CLICKS
2,003

 SPEND
$1,045.81
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BBID Investment: $5,445.00
Billboards

 Running in 5 Markets in 
Florida
 Fort Myers 
 Naples
 Tampa
 St. Petersburg 
 West Palm Beach
 Fort Pierce
 Miami
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Billboards
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Billboards
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Rack Cards
BBID Investment: $1,500.00
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Rack Cards
BBID Investment: $1,500.00
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Rack Cards
BBID Investment: $1,500.00
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Rack Cards
BBID Investment: $1,500.00
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Itineraries
BBID Investment: $0.00
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Custom Landing Pages
BBID Investment: $0.00

CURRENT STATS

 Started on June 17.

 Using Bitly links to traffic 
hits to each custom landing 
page.

 5,641 clicks so far.
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BBID Business Rack Card Distribution
 Began distribution on July 1 

in time for the 4th of July 
weekend. 

 An additional distribution is 
being planned for next 
week.



14

QR Codes
 2,105 clicks from QR codes 

as of July 8



Questions and Answers
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