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Advertising Report 2021



Advertising Report 2021

Magazine Ad Samples Aug.-Dec.

INCLUSION IN THE FOLLOWING MAGAZINES:

Fort Lauderdale Illustrated (1x), Lifestyle (3x), GoRiverwalk (1x), Palm Beach 

Illustrated (1x), TravelHost (1x), Waterfront Times (1x), Rio Vista (1x), Venice (1x), 

Yellow Cab (1x)

11 MAGAZINE ISSUES 
Min. circulation: 775,000
Burrelles Reports our PRINT 

impressions from magazines and 

newsprint from Oct-Dec as 

139,364,539



2021 Marketing Materials

5,000 Winterfest Poster, 100,000 Brochures
20,000 Winterfest Brochures and 10,000 Rack Cards were separately distributed to Visitor 

Locations along I-95 and turnpike thru Visit Florida



Marketing Materials

Winterfest Souvenir Journal 158,000 circulation in Lifestyle Magazine

10,000 and sent out digitally to over 100,000. The Parade Viewing Page was printed separately (5,000 flyers) for print 

circulation in Broward County Public Schools. This flyer was also sent out digitally. 



MAILING - Residences INSIDE and OUTSIDE the County

Circulation 50,000 @ 5.0 cents or 
With RSVP $2,500
Winterfest had two mailing = $5,000



POWER YOUR BRAND

MAILING - Residences outside of County

MAILING TO HOMEOWNERS
PALM BEACH COUNTY

Circulation 100,000 @ 4.5 cents 
or with RSVP $1,500



CLINGS Promoting 

to Stay for the 

weekend



DIGITAL Promotions 2021

ONLINE PROMOTIONAL SAMPLES targeting to outside of the county (Google, Facebook, YouTube)

• Vacation with Winterfest  14.5K Impressions / 2.36K Engagement / 1.16K intent to visit - action

• Get tickets to see Parade with a Spend the weekend tag 423K Impressions / 199K Engagement

• and see Santa in Fort Lauderdale (not a direct promo to vacation) 7.3K Impressions / 1.1K Engagement 



Digital Samples: 

Google Vacation Ads: 423K Impressions / 199K Engagement 

Video Ads: 14.5K Impressions / 2.36K Engagement / 1.16K intent to visit - action

GOOGLE ADS / Vacation Promotion $4,678.93
FACEBOOK / INSTAGRAM – Vacation Promotion $3,600.61



Digital Samples: 

SunSentinel Eblast of our Newsletter with Links to the 

Hotel Package Page and Parade Viewing

95,095 email address

Winterfest does separate eblasts via mailchimp and 

Blacktie SouthFlorida to over 58,000



Digital Samples: 

Winterfest social media samples  promoting the Santa in the area, new parade viewing 

area and video links to the Winterfest weekend – Promotions from October – December 5. 



FACEBOOK ADS – targeting families - promoting Santa in the Greater Fort Lauderdale 
with photos and video images primarily along A1A





Boston Market 2 Airings

WHDH Sunday, 12/26/21 5:00-6:00PM

WLVI Saturday, 1/1/22   3:00-4:00PM

Throughout the State of Florida

Bally’s Sports (Regional Sports Network – Airings in the State of Florida) 9 Airings

Saturday, 12/25/2021    12:00 PM, 7:00 PM, and 11:00 PM    

Sunday, 12/26/2021       10:00 AM, and 6:00 PM

Monday, 12/27/2021      12:00 AM  

Thursday, 12/30/2021     8:00 AM    

Saturday, 1/01/2022        6:00 AM

Monday, 1/03/2022          5:00 AM 

WSVN PROMOTIONS of WEEKEND WIITH WINTERFEST / LOGO PLACEMENT

directly targeting to Attend the Parade / Spend the Weekend           # of Spots

Parade Viewing combination of :30 :15 spots 100

Deco Drive give-away contest (Promoting vacationing in the Area) 10 

LOGO PLACEMENT IN THE FOLLOWING:

Seminole Hard Rock Winterfest Boat Parade One-Hour Special (Airings)

Miami/Fort Lauderdale Market 5 Airings



Digital WSVN promotions

Vacation / Parade Ticket WSVN commercial hosted 201,569 online

Parade Viewing Commercial with Vacation: 

https://youtu.be/ejmbEGpYM2I

(online commercial hosted 201,569 views)

Family Fun Day and Parade Viewing (logo 

placement in Show): 

https://www.youtube.com/watch?v=jSckhU-hmHI

WSVN Television Special Uploaded on YouTube:

https://www.youtube.com/watch?v=mfT0VIGCaww

Television Viewership 

Facebook: Livestream of the Parade 

Watched by 78,900 people Parade Night 1.8k likes, 

452 shares

Twitter: 4,520 viewers

https://youtu.be/ejmbEGpYM2I
https://www.youtube.com/watch?v=jSckhU-hmHI
https://www.youtube.com/watch?v=mfT0VIGCaww


Ft. Myers–Naples

West Palm Beach 

– Ft. Pierce

Miami – Fort 

Lauderdale

ADVERTISING LOCAL MARKET (tri-county): $38,373 in advertising 

on 25 of Hotwire’s most viewed networks in entertainment, news and 

movies; focusing the market message here in South Florida.

ADVERTISING ADDITIONAL MARKETS: In addition to the tri-county 

campaign, Winterfest purchased a schedule to increase awareness in 

other markets (Naples-Fort Meyers & WPB-Ft Pierce). Hotwire 

matched Winterfest’s investment and included additional in-kind 

advertising in both of those DMAs for a total of $14,871 in added value.

VIDEO LINKS OF THE AD CAMPAIGNS:

Vacation with Winterfest Creative

Winterfest Parade Viewing Creative

https://www.youtube.com/watch?v=ExKWI0KfY1M
https://www.dropbox.com/s/nkl4fq79ty0myos/WF%202021%20GRANDSTAND%2030.mpg?dl=0


November 2nd – December 11th 2021 

FLIGHT

(2) :30 Spots
Vacation with Winterfest 
Winterfest Grandstand Creatives

CREATIVE

3,985
(1,067) Naples-Ft Myers 
(1,461) Miami-FTL 
(1,457) WPB-Ft Pierce

SPOTS

TARGET

3 DMAs: High Viewability 
Entertainment | News | Movies 



62,500 streaming commercials promoting vacation packages

Outside County Commercial

Tri-County Commercial





Hotel  Promotions on the Winterfest Website – this page was 
targeted by our weekend promotions. 



Event Name / Location Attendees
Winterfest Launch Media Party / Fort Lauderdale Harbor Beach Marriott 536
Family Fun Day / Huizenga Plaza 7,000
Black Tie Ball / Seminole Hard Rock Hotel & Casino 1,074
Grand Marshal Reception / Seminole Hard Rock Hotel & Casino 185
Volunteer Party / Salt7 104

NON-PARADE EVENT TOTAL 8,899
Parade Day  - Event Name / Location
VIP Parade Viewing Area / Laura Ward Park 500
Parade Viewing Area / Las Olas Intracoastal Park 3,000

PARADE DAY TOTAL 3,500



Charter Vessel / Corporate Connection Attendees
Carrie B – TWO MEN AND A TRUCK and FPL 125
Catalina - Republic National Distributing Company 305
Caprice – Celsius 300
Grand Princes – Omega Psi Phi 350
Musette 65
South Beach Princess – FPI Security Services 100
SunDream – Twin Peaks Restaurant 100
Water Taxi  Island Discovery – Catholic Health Services 27
Water Taxi – Beatles Entry 10
Water Taxi – Turquoise Takeover 10
Summerwind – MIASF 20
Jungle Queen – West Marine and representatives from Broward County NonProfits 190
Venetian Lady – WSVN Channel 7 120
South Beach Lady – Grand Marshal Showboat

Seminole Hard Rock Hotel & Casino / Fifth Third Bank 350

TOTAL 2,072





Summary Of those surveyed…

•84% were first time Winterfest Viewing Area attendees

•31% were out-of-county visitors

•Of those from out of county, 84% traveled to Broward County especially 
for Winterfest

•Of those who parked, 50% parked in the Las Olas Garage

•Of those who parked, 90% rated their parking experience “Excellent” or 
“Good”

•32% of out-of-county visitors stayed in a hotel in Broward County

•5% of out-of-county visitors added this event as part of a cruise vacation

•28% downloaded the Winterfest app

•Of those who were able to rate their overall experience, 93% rated the 
event “Excellent” or “Good” 





Survey of the Out of County Visitors: Number of nights in a hotel? 
Survey taken in the Parade Viewing Area hosting 3,000 in attendance: 
21% surveyed stayed 7+ nights     /      14% stayed 4+ nights     /   58% stayed 1-2 nights






