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Q1 & Q2  2022 RECAP
MYFTLB.COM ADMIN REPORT



WE CONTINUE
TO SEE 
GROWTH 
ACROSS ALL 
CHANNELS
IN DIFFERENT WAYS
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WEBSITE
TRAFFIC
SITE TRAFFIC   Q1/2 2022 vs Q1/2 2021 
Users Up 110,627 vs 82,751
Sessions Up 131,081 vs 94,778
Page Views Up 223,831 49.94%

SITE TRAFFIC  Q1/2 2022 vs Q3/4 2021
Users Up 110,627 vs 86,511 
Sessions Up 131,081 vs 101,583
Page Views Up 36.45%
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Blog Post Views - 56,385
Percentage of Web Traffic - 25.19%
Top Post- 9 Spa Resorts in Fort
Lauderdale You Must Visit

WEBSITE
BLOG POSTS
ACCOUNT FOR 
25.19% OF ALL
WEBSITE TRAFFIC
JANUARY 1 - MAY 31
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WEBSITE
AQUISITION
SEARCH Q1/2 2022 vs Q1/2 2021

Organic Up 39.93%
Direct Down 0.55% 
Referral Down 1.16%
Social Down 33.83%

SEARCH Q1/2 2022 vs Q3/4 2021

Organic Up 51.94%
Direct Down 27.02%
Referral Up 170.26%
Social Down 34.52%

January 2022 - May 2022 vs August 2021 - December 2021

January 2022 - May 2022 vs January 2021 - May 2021
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WEBSITE
AQUISITION
SEARCH Q1/2 2022 vs Q1/2 2019

Organic Up 39.89%
Direct Up 60.88%
Referral Up 85.94%
Social Down 33.29%

January 2022 - May 2022 vs January 2019 - May 2019
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WEBSITE - ORGANIC
GOOGLE SEARCH POSITIONING



Friday Night Sound Waves #1 

Fort Lauderdale Beach #1
Fort Lauderdale Beach Park #2
Fort Lauderdale Beach Events #1
Fort Lauderdale Beach Parking #3
Fort Lauderdale Events #7
Fort Lauderdale Beach Music #3

      in the Map Views      
Pet Friendly Fort Lauderdale Beach #2
Fort Lauderdale Beach Pet Friendly #1
Fort Lauderdale Beach Restaurants #2
Getting Around FT.L.B. #2
Fort Lauderdale Beach Fitness #1
Fort Lauderdale Spas #2
Fort Lauderdale Beach Watersports #2
Las Olas Oceanside Park #2

WEBSITE - ORGANIC
GOOGLE SEARCH POSITIONING

#2 in 2019, 2021        
#1 in 2021                  
#1 in 2019, 2021       
#2 in 2019; 2021     
#8 in 2019; 2021     
#6+7 in 2019; #4 in 2021 

Bringfido.com #1; Sunny.org #4
USA News #1; Sunny.org #2
Yelp.com #1
Travel US News #1
Beachyogafit.com #2
RitzCarlton.com #1
Visit Lauderdale #1
Parks.FortLauderdale.gov #1
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Visit Lauderdale #2
FTL.gov #1
Visit Lauderdale #2
FTL.gov #1; Parkopedia #2
Visit Lauderdale #1
Visit Lauderdale #1; Tortuga #2

Green = Raise in Ranking from 2021
Red= Fall in Ranking
No Color = Same Ranking 
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WEBSITE
REFERRAL AQUISITION

January 2022 - May 2022  vs  January 2021 - May 2021

Newsbreak: +76,500%
Bestwestern.com: +67,000%
Tortuga Music Festival: +779%  

News.Google: - 66%
M.Facebook: - 54%

LM.Facebook + 198%
Sunny.org: - 29.2%

REFERRAL Q1/2 2022 vs Q1/2 2021

Largest Increase
1.
2.
3.

Biggest Decreases  
1.
2.

a.
3.
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WEBSITE
VISITOR DEMOGRAPHIC
VISITOR PROFILE AGE 
Core Audience         35 - 44 : 23.7%
Largest Increase     18-24 : 34.10%
Smallest Increase   65+ : 11.84%

VISITOR PROFILE GENDER
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WEBSITE
VISITOR GEOGRAPHIC



Q1 & Q2 2022 RECAP
EMAIL MARKETING
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EMAIL OVERVIEW

15%
CLICK THROUGH RATE
INDUSTRY AVG .94%

22%

ACTIVE USERS 2019
Growth 3,538 over 2018

2019
7,685

OPEN RATE
INDUSTRY AVG 22.05%

11.7%
CLICK THROUGH RATE
INDUSTRY AVG 2.25%

43.58%

ACTIVE USERS 2022
Growth 416 - List Scrub
in February 2022

2022
10,968

OPEN RATE
INDUSTRY AVG 22.44%

2021
10,552

18%
CLICK THROUGH RATE
INDUSTRY AVG 2.25%

28%

ACTIVE USERS 2021
Growth 2,867

OPEN RATE
INDUSTRY AVG 22.05%

https://app.constantcontact.com/pages/contacts/ui#subscribers/total?back=reporting
https://app.constantcontact.com/pages/contacts/ui#subscribers/total?back=reporting
https://app.constantcontact.com/pages/contacts/ui#subscribers/total?back=reporting


EMAIL OVERVIEW
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Q1 & Q2 2022 RECAP
SOCIAL MEDIA 



Profile Performance
January 1, 2022 – May 31, 2022

Understand growth and health of your social profiles

Report Compares Dates Selected to Prior Period Reporting
               August 1, 2021 - December 31, 2022
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Included in this Report

@MyFTLB Fort Lauderdale Beach
myfortlauderdalebeach.com myftlb
myftlbeach MyFortLauderdaleBeach.com
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Performance Summary
View your key profile performance metrics from the reporting period.

Impressions

517,112 6%
Engagements

15,498 2.1%
Post Link Clicks

442 45.8%
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Audience Growth
See how your audience grew during the reporting period.

Net Audience Growth, by Month

Audience Metrics Totals % Change

Total Audience 22,079 3.6%

Total Net Audience Growth 566 27.2%

Twitter Net Follower Growth 49 2.1%

Facebook Net Page Likes 336 35.5%

Instagram Net Follower Growth 175 12.1%

Pinterest Net Follower Growth 1 —

YouTube Net Subscriber Growth 5 50%

JAN 
2022
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Message Volume
Review the volume of sent and received messages across networks during the
selected time period.

Sent Messages Metrics Totals % Change

Total Sent Messages 346 16.6%

Twitter Sent Messages 25 47.9%

Facebook Sent Messages 167 21.6%

Instagram Sent Messages 151 3.4%

Pinterest Sent Messages 0 100%

YouTube Sent Messages 3 57.1%

Messages per Month

JAN 
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Message Volume
Review the volume of sent and received messages across networks during the
selected time period.

Received Messages Metrics Totals % Change

Total Received Messages 580 2.5%

Twitter Received Messages 112 35.3%

Facebook Received Messages 113 39.6%

Instagram Received Messages 355 51.1%
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Impressions
Review how your content was seen across networks during the reporting
period.

Impressions, by Month

Impression Metrics Totals % Change

Total Impressions 517,112 6%

Twitter Impressions 5,394 33.9%

Facebook Impressions 478,369 5.9%

Instagram Impressions 33,349 0.3%
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Engagement
See how people are engaging with your posts during the reporting period.

Engagements, by Month

Engagement Metrics Totals % Change

Total Engagements 15,498 2.1%

Twitter Engagements 86 36.3%

Facebook Engagements 10,114 22.9%

Instagram Engagements 5,242 177.9%

YouTube Engagements 56 60%

Engagement Rate (per Impression) 3.0% 8.5%
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Video Views
Review how your videos were viewed across networks during the reporting
period.

Video Views Metrics Totals % Change

Video Views 4,320 40%

Twitter Video Views 0 0%

Facebook Video Views 1,876 62.8%

Instagram Post Video Views 372 19.3%

YouTube Video Views 2,072 22.5%

Video Views, by Month
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Profiles
Review your aggregate profile and page metrics from the reporting period.

Reporting Period
Jan 1, 2022 – May 31, 2022

22,079
3.6%

566
27.2%

311
12.9%

517,112
6%

15,498
2.1%

3%
8.5%

4,320
40%

Compare to
Aug 3, 2021 – Dec 31, 2021

21,312 778 357 549,871 15,174 2.8% 7,201

@MyFTLB 2,278 49 25 5,394 86 1.6% 0

Fort
Lauderdale
Beach

5,678 228 12 368,411 6,489 1.8% 84

myfortlauderd
alebeach.com

11,867 108 134 109,958 3,625 3.3% 1,792

MyFortLauder
daleBeach.co
m

74 5 3 N/A 56 N/A 2,072

myftlb 1,929 175 137 33,349 5,242 15.7% 372

myftlbeach 253 1 0 N/A N/A N/A N/A

Profile Audience
Net Audience

Growth
Published

Posts Impressions Engagements
Engagement Rate

(per Impression)
Video
Views


