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Q1 & Q2 2022 RECAP
MYFTLB.COM ADMIN REPORT



WE CONTINUE
TO SEE
GROWTH
ACROSS ALL
CHANNELS

IN DIFFERENT WAYS




WEBSITE
TRAFFIC

SITE TRAFFIC Q1/2 2022 vs Q1/2 2021
Users Up 110,627 vs 82,751

Sessions Up 131,081 vs 94,778

Page Views Up 223,831 49.94%

SITE TRAFFIC Q1/2 2022 vs Q3/4 2021
Users Up 110,627 vs 86,511

Sessions Up 131,081 vs 101,583

Page Views Up 36.45%

MYFORTLAUDERDALEBEACH.COM
Q1 & Q2 2022 | Report

My Fort Lauderdale Beach

A Analytics A web Site Data

Audience Overview

AllUsers
+0.00% Users

Go to report &

Jan 1,2022 - May 31, 2022
Compare to: Jan 1, 2021 - May 31, 2021

Overview
B MNew Visitor M Retuming Visitor
Users Mew Users Sessions Number of Sessions per User Jan 1,2022 - May 31, 2022
33.69% 34.07% 38.30% 3.45%
110,627 vs 82,751 109,761 vs 81,870 131,081 vs 94,778 1.18vs 1.15
N DU R i —_— : i — ’
Pageviews Pages / Session Avg. Session Duration Bounce Rate
49.94% 8.41% 24.26% -5.67%
223,831 vs 149,285 1.71vs1.58 00:01:07 vs 00:00:54 73.99% vs 78.44%
| e m— BT e s ol — e
Jan 1, 2021 - May 31, 2021
W New Visitor M Retuming Visitor
Users New Users Sessions Number of Sessions per User Jan 1, 2022 - May 31, 2022
27.88% 27.35% 29.04% 0.91%
110,627 vs 86,511 109,761 vs 86,189 131,081 vs 101,583 1.18vs 1.17
Pageviews Pages / Session Avg. Session Duration Bounce Rate
36.45% 5.75% 10.10% -2.93%
223,831 vs 164,036 1.71vs 1.61 00:01:07 vs 00:07:01 73.99% vs 76.22%
oottt b gt | STATIEI eSSttt | b onia i honreil

Aug 3, 2021 - Dec 31, 2021




WEBSITE

BLOG POSTS
ACCOUNT FOR
25.19% OF ALL
WEBSITE TRAFFIC

JANUARY 1 - MAY 31

- Blog Post Views - 56,385

- Percentage of Web Traffic - 25.19%

« TOp Post- 9 Spa Resorts in Fort
Lauderdale You Must Visit

MYFORTLAUDERDALEBEACH.COM
Q1 & Q2 2022 | Report
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Imy-filb-blog/health-fitness/3-spa-resorts-in-fort-lauderdale-you-mu

st-experience/ Lo
B ‘my-filb-blogl30th-annual-flest-week-sails-into-port/ A2
B ‘my-filb-blogbudget-friendlyizplashy-pool-daycation/ A2
Imy-filb-blogimorea-restaurant/ A2
B ‘my-filb-blogleaster-brunch-on-fori-lauderdale-beach/ A2
N ‘my-fib-bloghealth-fitnessiworkout-fot-lauderdale-beach/ A2
B 'my-filb-blog/budget-friendlyfort-lavderdale-beach-memorial-dayl 12
Imy-filb-blogfamily-centricfriday-night-sound-waves/ A2
Imy-filb-blogfour-seasons-spring-armvall A2
Imy-filb-blog/pet-friendhyfits-a-dogs-life-on-fort-lauderdale-beach/ {2
Imy-filb-blogftravel-tipsfpack-florida-vacation/ A2
Imy-filb-blogfin-the-air-on-the-ground/ tal
Imy-filb-blogflive-music/let-music-play-live-music-fort-lauderdale-be Il
ach/
Imy-filb-blogfadventure/galentines-girs-weekend/ A2
Imy-filb-blogfstory-17th-street-causeway-bridge/ A2
Imy-filb-blogflive-musicftortuga-rocks-the-ocean/ A2
Imiy-filb-blogM 0-things-to-do-in-fort-lauderdale-for-under-20/ A2
Imy-filb-blogfravel-tips/girs-getaway-is-good-for-your-health/ A2
Imy-filb-blog/mothers-day-on-fori-lauderdale-beach/ A2
Imy-filb-blogfin-the-newsficonic-lauderdale-beach/ A2

Imy-filb-blogfevelyns-fort-lauderdale-con necﬁng-eastemmed'rterrangﬂ
ean-fare-with-coastal-flair/

Imy-filb-blogfvalentines-weekend-2021/ A2
Imy-filb-blog/best-brunches-in-broward/ L
Imy-ftib-blog/ b
Imy-filb-blogfwedding-my-filb-blog/trending-micro-weddings/ L

¥
56,385

% of Total: 25.19% (223,831)

11,221

5,504
5,428
2,068
1,822
1,302
1,281
1,259
1,254
1,149
1,123

966

949

857
814
765

TG0

609

539

527

518
512
442

410

J | co |
L I
Pageviews

56,385
% of Total: 25.18% (223,831)

15.90%

9.92%
9.63%
I E6T%
323%
2.31%
22T%
223%
222%
2.04%
1.99%

1.75%

1.658%

1.52%
1.44%
1.36%
1.35%
1.12%
1.058%

0.96%

0.93%

0.92%
0.91%
0.78%

0.73%

B 2 & 2 W Q

Confribution to total: Pageviews W




WEBSITE
AQUISITION

SEARCH Q1/2 2022 vs Q1/2 2021

Organic Up 39.93%
Direct Down 0.55%
Referral Down 1.16%
Social Down 33.83%

SEARCH Q1/2 2022 vs Q3/4 2021

Organic Up 51.94%

Direct Down 27.02%
Referral Up 170.26%
Social Down 34.52%

MYFORTLAUDERDALEBEACH.COM
Q1 & Q2 2022 | Report

Acquisition

Users + MNew Users

27.88% &

1 @ Organic Search

2 @ Direct 0.55% + T
3 W Referral 1.16% # =

4 1 Social 3383% & |

5 W (Other) 84.09% ® }

6 m Email 100.00% & |

January 2022 - May 2022 vs January 2021 - May 2021

Sessions

27.35% #&

1 @ Organic Search

2 @ Direct

3 @ Referal

4 Social

5 @ (Other)

6 Email

29.04% &

Acquisition

Users 4 New Users Sessions

33.69% #& 34.07% & 38.30% #&

27.02% % =

170.26% 4 |-

34.52% ¥ I

0.00% }

100.00% # I

January 2022 - May 2022 vs August 2021 - December 2021



WEBSITE
AQUISITION e

Users 4+ New Users Sessions
SEARCH Q1/2 2022 vs Q1/2 2019 40.45% & 11.72% & 38.00% #
: raanic Searc | + I
Organic Up 39.89% I W Organic Search RO —
Direct Up 60.88% | _
Referral Up 85.94% 2 m bireet PSS mm
Social Down 33.29%
3 W Referral 85.04% # .-
4 w Social 33.29% & |
5 W (Other) 09.50% # 'I
6 m Email 100.00% & |

January 2022 - May 2022 vs January 2019 - May 2019

MYFORTLAUDERDALEBEACH.COM
Q1 & Q2 2022 | Report



WEBSITE - ORGANIC
GOOGLE SEARCH POSITIONING

Google

fort lauderdale beach

O Al (B MNews E) Images ¢ Maps [¢] Videos i More

About 264,000,000 results (0.94 seconds)

https:/myfortlauderdalebeach.com  §

Fort Lauderdale Beach

Welcome to MyFortLauderdaleBeach.com - your online Destination Guide to all there is
to Do and Discover and Places to Dine, Stay and Play on Fort Lauderdale ...
Things To Do - Calendar of Events - Getting Around - Food & Drink

People also ask

What is the nicest beach in Fort Lauderdale?
Does Fort Lauderdale have nice beach?
What is the most popular beach in Fort Lauderdale®?

Are Fort Lauderdale beaches free?

https:/ftwitter.com/search/fort+lauderdale+beach @

fort lauderdale beach on Twitter

Tools

W

Feedback

South Florida Su... Eileen Cukier . Lago Mar Resort
@3SunSentinel @SFBJFocus - @LagoMarResor..

LGB0 I ST 5 o

MYFORTLAUDERDALEBEACH.COM

Q1 & Q2 2022 | Report

Fort Lauderdale Beach

‘Website Directions Save Call

Beach in Fort Lauderdale, Florida
4T %o i i 3,648 Google reviews

Reviews @ Wriite areview  Add a photo
3,649 Google reviews

7+ miles of sandy oceanfront featuning water sporis & a promenade
plus access to shopping & dining. - Google

Questions & answers

Ask a question
See all questions (42)




WEBSITE - ORGANIC

GOOGLE SEARCH POSITIONING

Fort Lauderdale Beach #1
Fort Lauderdale Beach Park #2
Fort Lauderdale Beach Events #1
Fort Lauderdale Beach Parking #3
Fort Lauderdale Events #7
Fort Lauderdale Beach Music #3

« Friday Night Sound Waves #1

In the Map Views

Pet Friendly Fort Lauderdale Beach #2
Fort Lauderdale Beach Pet Friendly #1
Fort Lauderdale Beach Restaurants #2
Getting Around FT.L.B. #2
Fort Lauderdale Beach Fithess #1
Fort Lauderdale Spas #2
Fort Lauderdale Beach Watersports #2
Las Olas Oceanside Park #2

MYFORTLAUDERDALEBEACH.COM
Q1 & Q2 2022 | Report

Visit Lauderdale #2

FTL.gov #1

Visit Lauderdale #2

FTL.gov #1; Parkopedia #2

Visit Lauderdale #1

Visit Lauderdale #1; Tortuga #2

#2 in 2019, 2021

#11n 2021

#11in 2019, 2021

#2 in 2019; 2021

#8 in 2019; 2021

#6+7 1IN 2019; #4 In 2021

Bringfido.com #1; Sunny.org #4
USA News #1; Sunny.org #2
Yelp.com #1

Travel US News #1
Beachyogafit.com #2
RitzCarlton.com #1

Visit Lauderdale #1
Parks.FortLauderdale.gov #1

Green = Raise in Ranking from 2021
Red= Fall in Ranking
No Color = Same Ranking
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n 3. mfscebook com
dan 1, 2022 . May 31, 2022 -.,Jﬁl. B+ L §1.31% 150 o003 LT L ana
REFERRAL Q]/Z 2022 vs Q1/2 2021 a0 S e — — R
% Changs 5428 ETTY R -5.09% 10.48% TN 0.00% a.00% e
Pr | 4. onlyinyourstate.com
Jan 1, 2022 . May 31, 2022 -nﬁ i J?S“' T464% 147 00:00:44 L00% S 0.0
La rg est Increase wrmwnza |2z @ e 128 oz aomn O
% Change 51.07% 52305 55.70% A5.13% (X8 Se78% 0.00% 0.00% s
1.Newsbreak: +76,500% ﬂﬂ e
. = ) o Jan 1, 2022 - May 31, 2022 o i B 7.30% 120 00:00:28 0% a0 0.0
0 [ o 0 £0.00
2 Bestwesterr \ Com . +6 ? OOOO/ J8n 1, 2021 - May 31, 2021 o . i Qo0 Qoo 000000 Qoo e %000
. u . 3y o % Change -5 -5 -t - -5 -5 0.00% 0.00% 000
[ [ & Liscebosk com
3. Tortuga Music Festival: +779% n
. . lo) Jan 1, 2022 - May 31, 2022 L 1 L e528% 224 00:01:45 aoos .. 2000
Jan 1, 2021 - May 31, 2021 17 138 208 H1.95% 228 O0HOE0S 0.00% a $0.00
(P51 plo gt 3. TiA . 0] .08
% Changt 1.75% 3.62% BTES 531% -0.58% ASTES 0.00% 0.00% 000
. n 7. imfacebook.com
Biggest Decreases ™ = N R
{1.80%) iy 2 . k] .00

Jan 1, 2021 - May 31, 2021 ;|:-f-: 3‘9 i 7? B0.ITS 280 DHIZAS 0.00% oy :E mcf

-I . N eWS . G O O g | e : - 6 60/0 % Change 158.18% 305.13% 138.36% 1.58% -43.60% T1.07% 0.00% 0.00% 0.00%
B. sunmyporg

2.M.Facebook: - 54% S s 2 B em e ees e p

Jan 1, 2021 . May 31, 2021 24 el 5 49.47% 172 BO:03:15 0.00% a $0.00

a.LM.Facebook + 198% — S I T E e

9. usbwguestoom
3.Sunny.org: - 29.2% B e | B E [ e W e e o

Jun 1, 2081 May 31, 2001 :o:n:'l: o ‘.‘0 ,:.-12 el 200 i 0 : 10 33{:::

% Change 6,700.00% - 7,950.00% 42 86% 4.04% 124 B0% 0.00% 0.00% o.00%
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WEBSITE
VISITOR DEMOGRAPHIC

VISITOR PROFILE AGE
Core Audience
Largest Increase

35 - 44 :23.7%
18-24 : 34.10%
Smallest Increase 65+ :11.84%

VISITOR PROFILE GENDER

Gender

1. female
Jan 1, 2022 - May 31, 2022
Aug 3, 2021 - Dec 31,2021
% Change

2. male
Jan 1, 2022 - May 31, 2022
Aug 3, 2027 - Dec 31,2021

% Change

S

Users +

31.60% #

23,680 vs 18,001

12,807 (53.96%)
9,752 (54.23%)

31.27%

10,924 (46.04%)
8,231 (45.77%)

32.72%

New Users

33.83% #

23,584 vs 17,623

12,741 (54.02%)
9,548 (54.18%)

33.44%

10,843 (45.98%)
8.075(45.82%)

34.28%

Sessions

32.95% #

27,403 vs 20,612

14,864 (54.24%)
11,217 (54.42%)

32.51%

12,539 (45.76%)
9,395 (45.58%)

33.46%

MYFORTLAUDERDALEBEACH.COM

Q1 & Q2 2022 | Report

. 3544

Jan 1, 2022 - May 31, 2022

fug 3, 2021 - Dec 31, 2071

% Change

. 2534

Jan1, 2022 - May 31, 2022

Aug 3, 2021 - Dec 31, 2021

% Change

. 4554

Jan 1, 2022 - May 31, 2022

fug 3, 2021 - Dec 31, 2021

% Change

. 5564

Jan 1, 2022 - May 31, 2022

Aug 3, 2021 - Dec 31, 2021

% Change

. 18-24

Jan 1, 2022 - May 31, 2022

Aug 3, 2021 - Dec 31, 2021

% Change

. 65+

Jan1, 2022 - May 31, 2022

Aug 3, 2021 - Dec 31, 2021

% Change

Acquisition

Users e

I.12% &

22585ws 17,225

5416
(23.77%)

3767
(21.69%)

43.97%

5,084
(22.31%)

3.969
(22 86%)

28.09%

4,345
(19.07%)

3,326
(19.15%)

30.64%

3,205
(14.07%)

2,555
(1471%)

25.44%

2,856
(12.53%)

2,068
(11.51%)

38.10%

1,880
(8.25%)

1,681
(9.68%)

11.84%

Mew Users

32.98% &
2 5317vs 16932

5,346

(23.74%)

3,681

[21.74%)

45.23%

5,031
[Z2.34%)

3,885
(22.94%)

29.50%

4,295
(19.07%)

3,236
(19.11%)

ILTI

3,155
(14.07%)

2,468
(14.58%)

27.84%

2,831

(12.57%)

2,042

(12.06%)

38.64%

Sessions

32.14% &
26,200ws 19,828

6,293

24.02%)

4357

21.97%)

44.43%

5,898

R231%)

4512

22.76%)

30.72%

4953
(18.90%)

3739
{18.86%)

32.47%

3,645
{13.01%)

2933
{14.70%)

24.28%

3269

(12.48%)

2359

(11.90%)

38.58%

2142
(8.18%)

1,928

9.72%)

11.10%



WEBSITE
VISITOR GEOGRAPHIC

= United States

Jan 1, 2022 - May 31, 2022

Aug 3, 2021 - Dec 31, 2021

M [+l Canada

Jan 1, 2022 - May 31, 2022

Aug 3, 2021 - Dec 31, 2021

®E ZE United Kingdom

Jan 1, 2022 - May 31, 2022

Aug 3, 2021 - Dec 31, 2021
Germany

Jan 1, 2022 - May 31, 2022

Aug 3, 2021 - Dec 31, 2021

®m = Brazil

Jan 1, 2022 - May 21, 2022

Aug 3, 2021 - Dec 31, 2021

103,734

81,113

2,321

1,082

817

323

269

256

267

125

93.20%

93.48%

2.09%

1.25%

0.55%

0.37%

0.24%

0.30%

0.24%

0.14%

MYFORTLAUDERDALEBEACH.COM
Q1 & Q2 2022 | Report

Jan 1, 2022 - May 31, 2022

Aug 3, 2021 - Dec 31, 2021

10.

W Florida

Jan 1, 2022 - May 31,

Aug 3, 2021 - Dec 31,

B New York

Jan 1, 2022 - May 31,

Aug 3, 2021 - Dec 31,

B Virginia

Jam 1, 2022 - May 31,

Aug 3, 2021 - Dec 31,

Pennsylvania

Jan 1, 2022 - May 31,

Aug 3, 2021 - Dec 31,

B lllincis

Jan 1, 2022 - May 31,

Aug 3, 2021 - Dec 31,

W Georgia

Jan 1, 2022 - May 31,

Aug 3, 2021 - Dec 31,

W Texas

Jan 1, 2022 - May 31,

Aug 3, 2021 - Dec 31,

Ohio

Jan 1, 2022 - May 31,

Aug 3, 2021 - Dec 31,

Massachusefts

Jan 1, 2022 - May 31,

Aug 3, 2021 - Dec 31,

Mew Jersay

Jam 1, 2022 - May 31,

Aug 3, 2021 - Dec 31,

2021

2021

2021

2021

2021

2021

2021

2021

2021

2021

64,217
54,748

5,460

3,215

3,018

1,698

2,407

1,318

2,249

1,472

2,291

1,526

2,082

1,814

2,000

1,085

1,930

1,197

1,905

1,086

61.31%

B6.62%

5.21%

3.81%

2.88%

2.08%

2.30%

1.60%

2.24%

2.18%

1.86%

1.99%

2.21%

1.81%

1.33%

1.84%

1.48%

1.82%

Jan 1, 2022 - May 31, 2022

Aug 3, 2021 - Dec 31, 2021

—

—




Q1 & Q2 2022 RECAP
EMAIL MARKETING



EMAIL OVERVIEW

2022
10,968

ACTIVE USERS 2022
Growth 416 - List Scrub
in February 2022

435.98%

OPEN RATE
INDUSTRY AVG 22.44%

11.7%

CLICK THROUGH RATE
INDUSTRY AVG 2.25%

2021
10,552

ACTIVE USERS 2021
Growth 2,867

28%

OPEN RATE
INDUSTRY AVG 22.05%

18%

CLICK THROUGH RATE
INDUSTRY AVG 2.25%

MYFORTLAUDERDALEBEACH.COM

Q1 & Q2 2022 | Report

2019
7,685

ACTIVE USERS 2019
Growth 3,538 over 2018

22%

OPEN RATE
INDUSTRY AVG 22.05%

19%

CLICK THROUGH RATE
INDUSTRY AVG .94%

Ftlbeach
INSIDER

JUNE 2022

Greetings Ariann,

Hello, June!l
So much to do and discover over your next 30 days.

Thank you for giving us both Ocean and Great Outdoors Month to remind us to take
advantage of our surroundings, and the colorful gift of rainbows ( without rain } to
symbolize Pride Month.

We appreciate you for providing us a whole week to head out to a park, restaurant or book a
vacation with our best furr-iend during Pet Appreciation Week, June 5-11. And how can we
not adore you for dedicating a day to our official footwear, the Flip Flop, on June 17.

Lest we forget Father's Day and the First Day of Summer which usher in another season of
long sunny days to enjoy with family and friends. Even our beachfront community is aglow
with June's arrival, offering pocket-friendly LauderDEALS for our locals and visitars to enjoy
now, and lang after your days end.

0On behalf of the City of Fort Lauderdale BID - and our entire business community - we look
forward to welcoming everyone under the sun to our shores in June and beyond.

FATHERS DAY GUIDE



https://app.constantcontact.com/pages/contacts/ui#subscribers/total?back=reporting
https://app.constantcontact.com/pages/contacts/ui#subscribers/total?back=reporting
https://app.constantcontact.com/pages/contacts/ui#subscribers/total?back=reporting

EMAIL OVERVIEW

Time Sent Campaign Name Sends Opens Open Rate Mobile Desktop Clicks Click Rate Bounces Bounce Rate Unsub Unsub %
5/2/2022 12:35 May 2022 FTLB Insider 10968 4481 42.30% 10.40% 89.60% 563 12.60% 376 3.40% 27 0.30%
4/29/2022 12:40 Air Show Fleet Week Schedule 10923 5088 48.20% 9.10% 90.90% 557  10.90% 363 3.30% 23 0.20%
4/1/2022 10:13  April 2022 FTLB Insider 10853 4395 41.80% 10.10% 89.90% 395  9.00% 349 3.20% 18 0.20%
2/10/2022 9:32 Feb 2022 Insider Email 10677 4934 47.70% 10.90% 89.10% 564  11.40% 338 3.20% 30 0.30%
12/30/2021 8:29 MNew Years Eve Guide 10552 3872 37.90% 16.80% 83.20% 563 14.50% 343 3.30% 24 0.20%
Averages 43.58% 11.46% 88.54% 528.40 11.68%  353.80 3.28% 24.40 0.24%
Time Sent Campaign Name Sends| Opens Open Rate Mobile Desktop Clicks | Click % Bounces | Bounce % |Unsub Unsub %
12/30/2021 8:29 New Years Eve Guide 10552 | 3768 36.90% 17.50% 82.50% 560 14.90% 342 3.20% 23 0.20%
12/3/2021 10:27 December 2021 Insider 10297 | 3511 35.10% 21.10% 78.90% 572 16.30% 308 3.00% 25 0.30%
11/4/2021 9:11 November 2021 Insider 9980 2910 30.00% 28.20% 71.80% 510 17.50% 286 2.90% 22 0.20%
10/26/2021 12:55 | Boat Show Issue 9246 2789 30.90% 30.90% 69.10% 385 13.80% 225 2.40% 26 0.30%
10/5/2021 8:32 October 2021 Insider 9694 2808 29.70% 35.00% 65.00% 666 23.70% 241 2.50% 22 0.20%
8/27/2021 14:20 | September 2021 Insider 9329 | 2404 26.40% 43.70% | 56.30% | 443 18.40% | 214 2.30% 24 0.30%
7/30/2021 11:05 | August 2021 Insider 9148 | 2335 26.30% 37.70% | 62.30% 394 16.90% | 262 2.90% 38 0.40%
6/28/2021 8:57 July 2021 Insider 8823 2039 23.80% 41.60% 58.40% 439 21.50% 249 2.80% 23 0.30%
5/28/2021 9:13 June 2021 Insider 7957 | 2068 27.00% 39.80% | 60.20% | 446 21.60% | 297 3.70% 32 0.40%
4/30/2021 10:43 | May 2021 Insider 7421 | 1565 22.00% 39.30% | 60.70% 310 19.80% | 304 4.10% 17 0.20%
4/1/2021 13:05 April 2021 Insider 6247 1391 23.40% 39.30% 60.70% 244 17.50% 300 4.80% 6 0.10%
3/12/2021 9:12 March 2021 Insider 6810 1715 26.40% 36.60% 63.40% 349 20.30% 314 4.60% 21 0.30%
2/9/2021 12:11 Fort Lauderdale Beach Loves You! 5947 1514 26.60% 31.80% 68.20% 217 14.30% 259 4.40% 19 0.30%
2/1/2021 16:27 February 2021 Insider 5921 1514 26.70% 43.20% 56.80% 269 17.80% 254 4.30% 9 0.20%
AVG 27.94% 34.69% 65.31% 415 18.16% 275 3.42% 22 0.26%
TOTAL 5804
*IND AVG | 20.44% 2.25% 8.35% 0.24%
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Profile Performance

Report Compares Dates Selected to Prior Period Reporting
August 1, 2021 - December 31, 2022



Included in this Report

YWOMYFTLB @Fort Lauderdale Beach

@Omyfortlauderdalebeach.com (©myftlb

@myftibeach oMyFortLauderdaleBeach.com



Performance Summary
View your key profile performance metrics from the reporting period.

Impressions Engagements Post Link Clicks

517,112 6% 15,498 72.1% 442 \45.8%
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Audience Growth
See how your audience grew during the reporting period.

Net Audience Growth, by Month
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0
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@ Twitter @ Facebook (@ Instagram @ Pinterest @ YouTube

Audience Metrics Totals % Change
Total Audience 22,079 N3.6%
Total Net Audience Growth 566 N27.2%
Twitter Net Follower Growth 49 A2.1%
Facebook Net Page Likes 336 ~ 35.5%
Instagram Net Follower Growth 175 ~12.1%
Pinterest Net Follower Growth 1 —

YouTube Net Subscriber Growth 5 N 50%



Message Volume
Review the volume of sent and received messages across networks during the
selected time period.

Messages per Month

200
150
100 \
e
\ /
50
0
JAN FEB MAR APR
2022
@ Sent Messages (@ Received Messages
Sent Messages Metrics Totals % Change
Total Sent Messages 346 N 16.6%
Twitter Sent Messages 25 N47.9%
Facebook Sent Messages 167 N 21.6%
Instagram Sent Messages 151 AN 3.4%
Pinterest Sent Messages 0 N 100%
YouTube Sent Messages 3 N57.1%

MAY



Message Volume
Review the volume of sent and received messages across networks during the
selected time period.

Received Messages Metrics

Total Received Messages
Twitter Received Messages
Facebook Received Messages

Instagram Received Messages

Totals

580

112

113

355

% Change

N2.5%

N 35.3%

N 39.6%

A51.1%
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Impressions
Review how your content was seen across networks during the reporting
period.

Impressions, by Month

140K
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@ Twitter @ Facebook @ Instagram

Impression Metrics Totals % Change
Total Impressions 517,112 N 6%
Twitter Impressions 5,394 N 33.9%
Facebook Impressions 478,369 N 5.9%

Instagram Impressions 33,349 20.3%
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Engagement
See how people are engaging with your posts during the reporting period.

Engagements, by Month

,000

o B N W b~ U1 O N

JAN FEB MAR APR MAY
2022

@ Twitter @ Facebook @ Instagram @ YouTube

Engagement Metrics Totals % Change
Total Engagements 15,498 A2.1%
Twitter Engagements 86 Y 36.3%
Facebook Engagements 10,114 N 22.9%
Instagram Engagements 5,242 A177.9%
YouTube Engagements 56 A 60%

Engagement Rate (per Impression) 3.0% 18.5%



Profile Performance | 8 of 9

Video Views
Review how your videos were viewed across networks during the reporting
period.

Video Views, by Month

1,400
1,200
1,000
800
600
400
200

JAN FEB MAR APR MAY
2022

@ Twitter @ Facebook @ Instagram @ YouTube

Video Views Metrics Totals % Change
Video Views 4,320 N 40%
Twitter Video Views 0 - 0%
Facebook Video Views 1,876 N 62.8%
Instagram Post Video Views 372 N 19.3%

YouTube Video Views 2,072 N22.5%



Profiles

Review your aggregate profile and page metrics from the reporting period.

Profile &

Reporting Period
Jan 1, 2022 - May 31, 2022

Compare to
Aug 3, 2021 - Dec 31, 2021

©® Fort
Lauderdale

Beach

< ©® myfortlauderd
alebeach.com

= @ MyFortLauder
daleBeach.co
m

«« © myftlb

=< @ myftlbeach

Audience

22,079
N 3.6%

21,312

2,278

5,678

11,867

74

1,929

253

Net Audience
Growth

566
N27.2%

778

49

228

108

175

Published
Posts

311
~12.9%

357

25

12

134

137

Impressions Engagements

517,112
N 6%

549,871

5,394

368,411

109,958

N/A

33,349

N/A

15,498
72.1%

15,174

86

6,489

3,625

56

5,242

N/A

Engagement Rate
(per Impression)

3%

18.5%

2.8%

1.6%

1.8%

3.3%

N/A

15.7%

N/A

Video
Views

4,320
N 40%

7,201

84

1,792

2,072

372

N/A



