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Update Overview

Greater Fort Lauderdale Food and Wine Festival
 Grand Tasting – January 16, 2022
 Event Photos and BID Branding

Discussion Topics for Today’s BID Manager Update

SeaGlass
 Event Photos and BID Branding

Tortuga Marketing
 Overview



Greater Fort Lauderdale Food 
and Wine Festival
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 BID Investment: $75,000

 Sponsored the Grand Tasting Event – January 16, 2022

 Created unique opportunities to showcase the FTLBeach 
brand throughout the event when the BBID Manager met with 
the event organizers to discuss marketing. 

Greater Fort Lauderdale Food and Wine Festival

Event Website
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Greater Fort Lauderdale Food and Wine Festival

Social Media
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Greater Fort Lauderdale Food and Wine Festival

Promotional Items

Grand Tasting Glass
Received by each event attendee

10K+ Attendees in 2022
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Greater Fort Lauderdale Food and Wine Festival

Promotional Items

Chef Apron
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Greater Fort Lauderdale Food and Wine Festival

Event Signage



SeaGlass



SeaGlass
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 BID Investment: $12,500

Print Advertising



SeaGlass
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 BID Investment: $12,500

Event Website



SeaGlass
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 BID Investment: $12,500



Tortuga Marketing



Tortuga Marketing
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 Meetings ongoing with Live Nation to plan for event 
promotional items and to ensure that the event marketing 
plan is being implemented. 



Questions and Answers
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