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Presentation Outline

Visit Lauderdale Co-Op Campaign Update
 Audacy Video Production
 Post-campaign presentation with Visit Lauderdale

Concours Promotions
 Print Ad
 E-Blast

Audacy Beach Festival Promotions
 Wristband Re-entry
 Videos
 Digital Screen
 Sweepstakes/Giveaways

Revised BID Application and Presentation Guide

Discussion Topics for Today’s BID Manager Update



Visit Lauderdale Co-Op Campaign Update



Audacy Video – “Best Places to Stay”
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 Audacy Video Production
o “Best Places to Stay” Segment
o Videos were shot on August 23
o Featuring Conrad, B Ocean, Sonesta, Casablanca, Bo’s Beach and 3030 Ocean
o Videos should be ready for BID review this week

 Post-Campaign Presentation with Visit Lauderdale
o Working with Visit Lauderdale and Aqua to schedule presentation at the

November BID meeting



Concours Promotions
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Concours Promotions

Long-Form Video: 01:30 Version

 Print Ad
o Runs in Travel Host Magazine
o Runs in Classic Motorsports Magazine
o Distributed as a flyer to event partners
o PDF copy sent to all board members for

distribution to their networks



3Social Media Video: 0:30 Version

Concours Promotions
 E-Blast

o Runs 4x before event
o Prominently features new BID logo
o Features link to BID website



4Social Media Video: 0:15 Version

Concours Promotions
 E-Blast

o Runs 4x before event
o Prominently features new BID logo
o Features link to BID website
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Concours Promotions
 E-Blast

o Runs 4x before event
o Prominently features new BID logo
o Features link to BID website
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Concours Promotions
 E-Blast

o Runs 4x before event
o Prominently features new BID logo
o Features link to BID website



Audacy Beach Festival Promotions
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Audacy Beach Festival Promotions
 Wristband Re-Entry

o Like Tortuga
o Could not logistically be done for this event
o Will look at doing this in the future

 Videos
o Working with the team to include both Matador and 

Audacy videos from Visit Lauderdale campaign on 
screens

 Digital Screens at Event
o Working with the team to include videos 

from Visit Lauderdale campaign on screens

 Videos and Sweepstakes
o Working with City to organize a sweepstakes or ticket giveaway 

for this event



Revised BID Application and Presentation Guide
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Revised BID Application and Presentation Guide

 Revised BID Application
o Designed in fillable PDF as we move away 

from the cumbersome Word document
o Redesigned to include new BID logo and 

brand colors
o Holds programs and projects that receive 

BID funding accountable to use their 
platforms to market Fort Lauderdale Beach

o Grant recipients must commit to purchasing 
BID-branded promotional items such as QR 
code stickers, tote bags, shirts, hats, etc. to 
market Fort Lauderdale Beach

o Currently being reviewed by City legal team 
to ensure compliance

o Will be presented to the board at the 
October meeting



Questions & Answers


	Slide Number 1
	Presentation Outline
	Slide Number 3
	Audacy Video – “Best Places to Stay”
	Slide Number 5
	Concours Promotions
	Concours Promotions
	Concours Promotions
	Concours Promotions
	Concours Promotions
	Slide Number 11
	Audacy Beach Festival Promotions
	Slide Number 13
	Revised BID Application and Presentation Guide
	Slide Number 15

